


Reggae for Climate Protection 2009 

SPONSORSHIP OPPORTUNITIES 

Be a part of the more than 10,000 people who agree that 
climate protection is a major crisis at the 2009 Reggae for 
Climate Protection in Mohawk, NY. R4CP 2009 will 
feature outstanding educational sessions, exciting speakers, 
special events and tours, and a growing community that 
supports green building. 

By becoming a sponsor you are making a commitment to 
one of the most important movements of our time, fighting 
for social & environmental justice. Additionally, you will 
be enhancing your visibility among influential business 
leaders. The continued support of our sponsors makes it 
possible for the Green Leadership Institute to continue to 
offer quality educational programming and exciting events. 

The wide array of sponsorship opportunities R4CP offers 
(see back) allows us to help you find the most effective 
way to reach out to our attendees. All sponsors are 
recognized prominently before, during and after the 
conference as leading supporters of the Green Leadership 
Institute and the climate protection movement. The 
opportunities listed on the prospectus are designed to fit a 
variety of budgets and may be combined to meet the 
desired levels (see right). 

To Learn More, Contact: 

Sponsorship Office 

Green Leadership Institute 

(718) 276-6252 

gogreen@safflyn.com 

SPONSORSHIP LEVELS 
PLATINUM 
$30,000 and above 
• NAMING RIGHTS for specific activity / exhibition 
• Complimentary 30’ x 30’ exhibit space 
• Use of R4CP logo for one year on outside advertising 
• 100 complimentary tickets to public concert 
• Priority booth selection for R4CP 2010 
• Advance recognition on GLI & R4CP sponsor web page 
with hyperlink to company Web site 
• Recognition in conference program booklet (including description & site) 
• 30 invitations to Saturday VIP Concert with Althea Hewitt 
• Prominent logo on exhibition hall entrance sign 
• Logo recognition in registration brochures 
• Sponsor sign for booth indicating sponsor level 
• 30 VIP seats at  public benefit Concert 
• VIP sponsor ribbons for your staff 
• Recognition in GLI newsletters 

 
GOLD 
$20,000 and above 
• Complimentary 15’ x 15’ exhibit hall space 
• Use of R4CP logo for one year on outside advertising 
• 50 complimentary tickets to public concert 
• Priority booth selection for R4CP 2010 
• Advance recognition on GLI & R4CP sponsor web page 
with hyperlink to company Web site 
• Recognition in conference program booklet (including description & site) 
• 20 invitations to Saturday VIP Reception 
• Prominent logo on exhibition hall entrance sign 
• Logo recognition in registration brochures 
• Sponsor sign for booth indicating sponsor level 
• 20 VIP seats at  public Concert 
• VIP sponsor ribbons for your staff 
• Recognition in GLI newsletters 

 
SILVER 
$10,000 and above 
• Complimentary 10’ x 10’ exhibit hall space 
• Use of R4CP logo for one year on outside advertising 
• 20 complimentary tickets to public concert 
• Priority booth selection for R4CP 2010 
• Advance recognition on GLI & R4CP sponsor web page 
with hyperlink to company Web site 
• Recognition in conference program booklet (including description & site) 
• 10 invitations to Saturday VIP Reception 
• Prominent logo on exhibition hall entrance sign 
• Logo recognition in registration brochures 
• Sponsor sign for booth indicating sponsor level 
• 10 VIP seats at  public Concert 
• VIP sponsor ribbons for your staff 
• Recognition in GLI newsletters 

 
CLIMATE PROTECTOR 
$5,000 and above 
• Advance recognition on R4CP web site with link to company web site 
• Recognition in conference program booklet (including description & site) 
• 20 complimentary tickets to public concert 
• 5 invitations to Saturday VIP Reception with Althea Hewitt 
• 5 VIP seats at  public Concert 
• Logo recognition in registration brochures 
• VIP sponsor ribbons for your staff 
• Recognition in GLI newsletters 

A COOL Summer Day and A HOT Summer Night 

JULY 11-12 IN MOHAWK, NY 



Sponsorship Opportunities and Pricing 
The opportunities listed below are designed to fit a variety 
of budgets and may be combined to meet the desired 
sponsorship level. For example, by sponsoring the Pens for 
$20,000 and the Notepads for $10,000, you will receive the 
benefits associated with those items as well as platinum 
sponsor benefits. 

Title Sponsorship of Leadership Awards: $50,000 
As R4CP’s co-host for the evening, the title sponsor will be featured in all 
promotional items and on the R4CP website. The title sponsor will also receive 
video advertising throughout the convention center leading up to the event, 
speaking and presentation opportunities during the awards ceremony, and 
recognition on all event signage and onsite handouts. 
 

Opening Plenary/Keynote Session: $40,000 
Welcoming remarks, your logo on event signage, literature distribution 
opportunities  
 

Festival Tote Bag: $40,000 
Your logo on thousands of registrant tote bags 
 

Festival Foldout Map: $30,000 
Company logo, web address, booth number and 50-word description on printed 
conference foldout maps 
 

Public Concert: $30,000 
Welcoming remarks, your logo on event signage, literature distribution 
opportunities 
 

Lanyards: $20,000 
Your company’s name printed on lanyards worn by all attendees throughout the 
conference 
 

Exhibitors Opening Reception: $15,000 
Welcoming remarks, your logo on event signage, literature distribution 
opportunities 
 

Recycling Stations: $15,000 
Company logo on recycling stations throughout the convention center 
 

Wireless for All: $20,000 
Provide wireless internet for all attendees and develop a completely unique way 
to interact with attendees. Your logo on welcome page/signage throughout, 
hyperlink to company website, and recognition in conference program 
 

Parking: $30,000 
Your company banners & logo throughout Parking Lot 
 

Wine/Beer Garden: $20,000 
Your logo on signage, display/literature distribution in Wine/Beer Garden 
 

Shuttle Buses: $15,000 
Your logo on signage at the hotels, on shuttle buses, and at the convention center 
shuttle stop 
 

Concert Stage: $30,000 
Welcoming remarks, logo & banner on Stage, literature distribution opportunities 
 

Executive Luncheon: $15,000 
Welcoming remarks, logo on room and podium signage, literature distribution  
 

Film Festival: $25,000 
Welcoming remarks, logo on room signage, literature distribution opportunities, 
and the opportunity to place a short commercial before each film 
 

R4CP Day: $20,000 
Podium introduction, company display on screens and signage, literature 
distribution opportunities, recognition in conference program 
 

Tote Bag Insert (3 Available): $10,000 
Unique item provided by sponsor for tote bag inclusion. The item must meet with 
the approval of GLI 
 

Volunteer T-Shirt: $15,000 
Your logo on t-shirts worn daily by 500+ conference volunteers 
 

Notepads: $10,000 
Your logo on thousands of notepads in registrant tote bags 
 

Solar Relaxation Area: $15,000 
Your logo on signage, literature distribution opportunities, recognition in 
conference program 
 

Tavern Barn (10 Available): $5,000 
Your logo on signage, display/literature distribution opportunities 
 

Water Stations: (2 Available) $5,000 
Your logo and banner at all Water Stations 
 

Conference Luncheon (2 Available): $10,000 
Your logo on signage/table tent cards, literature distribution opportunities 
 

Master Speaker (6 Available): $5,000 
Welcoming remarks, logo on room signage, distribution opportunities 
 

Pens: $20,000 
Your logo on thousands of pens in registrant tote bags 
 

Seed Packet Bookmark: $10,000 
Your logo on a seed packet bookmark to be placed in all attendee conference tote 
bags 
 

GLI VIP Reception: $20,000 
Welcoming remarks, logo & banner, product/distribution 
 

LED Lights (1): $15,000 
Company logo projected on interior of the Tavern Barn 
 

Press Room (2 Available): $10,000 
Your logo on signage, product/literature distribution opportunities 
 

Exhibitor Registration: $10,000 
Your logo on exhibitor registration kiosk panels 
 

Conference CDs: $10,000 
Your logo and web address on the cover of the R4CP 2009 CD featuring keynote 
and session audio files and concert 
 

Social Justice Forum (16 Available): $5,000 
Your logo on room and podium signage, literature distribution opportunities 
 

International Networking Lounge: $10,000 
Your logo on signage and literature distribution opportunities 
 

Performing Artist: (2 Available) $12,500 
Your logo on signage, literature distribution opportunities 
 

Composting Toilets: (5 Available) $5,000 
Your logo on signage and literature distribution opportunities 
 

Continental Breakfast (3 Available): $2,500 
Your logo on table tent cards and signage 
 

Cyber Café Kiosk (30 Available): $5,000 
Your logo on kiosk kick panels and screen savers at kiosk housing three 
computers 
 

Exhibit Aisle Banner (10 Available): $2,500 
Your logo and booth number on large visible banners 
 

Exhibitor E-Blast (20 Available): $2,500 
Company recognition and hyperlink on e-blasts sent to all exhibitors leading up to 
R4CP 
 

Carbon Neutral Workshop (5 Available): $5,000 
Welcoming remarks, logo on room and podium signage, literature distribution 
opportunities 
 

Coffee Break (5 Available): $2,500 
Your logo on table tent cards and signage 
 

LEED Workshop (10 Available): $2,500 
Podium introduction, logo on room and podium signage, literature distribution 
opportunities 
 

Green Building Tours (30Available): $1,500 
Your logo on signage and literature distribution opportunities 
 

Estate Tours (30 Available): $1,000 
Your logo on signage, Carriage, and literature distribution opportunities 
 

Passport to Prizes (30 Available): $500 
Your logo on R4CP  “passport” used to enter prize drawings 
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About the Green Leadership Institute (GLI) 
The Green Leadership Institute (GLI) is an independent not‐for‐profit organization 
dedicated to foster learning and interaction through sustainable programs that  resolve the 
non‐responsive  environmental and social justice for communities around the world.  It is a 
registered 501(c)3 with charitable status, originally formed in North Carolina and 
registered to do business in New York. 
 
The mission of GLI is: 
 
The mission of the Green Leadership Institute is to protect human existence on  
Earth by creating leaders focused on the sustainable interaction of the human /  
environment relationship.  
 
The Vision of the GLI is: 
The vision of the Green Leadership Institute is the development of leadership and 
programs that support the application of better standards and policies for health, habitat 
and happiness that communities and individuals can enjoy. 
 
The Goal of the GLI is:  
The goal of the Green Leadership Institute is the creation of the world’s foremost database 
for valuable decision‐making standards, policies and programs that encourage 
accountability in planning and impact with regard to the environment. 
 
By establishing the highest standard in front‐end accountability, the graduates and visitors 
of the GLI will promote standards that protect the sustainable existence of human life in the 
wake of climate change. 
 
The Purpose of the GLI is: 
To define, develop and disseminate high quality information that motivates individuals, 
investors, corporations and governments to take action to protect against the economic 
dangers of climate change. 
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OVERVIEW 
 The goal of our 2009 Calendar of programs, events and activities is to provide a series of productions 
that offer the public an attractive venue for the acquisition of information, services and products that pertain to 
the Green Industry. Through these productions, we will provide to specific target markets an attractive offering 
that will build a strong core of repeat buyers. Our effort is to facilitate a balance between entertainment and 
environmental education that offers a high demand purchase value.  
 

 As the facility for The Green Leadership Institute events,  Gelston Castle Estate provides the 
premiere location for the promotion of Green education, lifestyle and application to daily life. It is a project that 
can be the economic catalyst for an entire region that incorporates renewable energy, the concepts of open 
space, sustainable building, and stewardship of natural resources. 
 

 To that end, The Green Leadership Institute will be the conduit to connect international and local 
leaders to develop more Green, eco-focused programming. Our programs will concentrate on preservation of 
the earth, community, and culture, highlighted through performance and recognized personalities.  
 
 Successfully completing an inaugural 2008 campaign yielded 5,000 visitors through the course of 12 
events. At a marketing expense of $1.35 per visitor for paying visitor and an expense of $ .14 cents per person 
for total exposure and branding awareness. Revenue was $30 per paying visitor and our overall revenue was 
$34 including merchandise and concessions.  
 

 Programming for the 2008 calendar year included events and activities for 3 distinct markets.  
1. Intimate and formal affairs that attracted high net-worth individuals  
2. Outdoor & historic tourism that attracted the general public  
3. Educational seminars and speakers for urban and under-recognized populations throughout New York State  
 

 Our 2009 Calendar has organized a strong schedule of programming throughout the year that includes 
historical re-enactments, musical concerts, educational training and cultural activities, which all promote a 
lifestyle shift toward a carbon-conscious attitude. 
 

 Safflyn Corporation, owners and developers of Gelston Castle Estate, through their generous 
sponsorship, have provided our ability to produce these events for the public good. We invite you to join them 
as a corporate sponsor for the dissemination of Green information, products and services.    
 

 Financial commitment to our 2009 Calendar of programs, events and activities will yield a tremendous 
return on investment. We expect more than 50,000 visitors in 2009 through an organized campaign of publicity, 
promotions, joint-ventures and alliances with other organizations who lease our venue for their purposes. Our 
ability to capture information on our visitors includes data tracking of on-site visitors, membership 
development, feedback materials, open forums, online forms and blogging tools. Furthermore, by investing in 
The Green Leadership Institute, you are supporting the Central New York region, furthering encouragement 
of renewable energy projects and other economic opportunities to disadvantaged businesses and a significantly 
underserved community. 
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FACT SHEET 
VENUE:   GELSTON CASTLE ESTATE 

980 ROBINSON ROAD 
JORDANVILLE, NY 13361 

 

Facilities:    Chateau Safflyn (Former home of Mstislav Rostropovich) 
    Chateau Safflyn Recording Studio 

Henderson House (Childhood residence of Theodore Roosevelt) 
Gelston Castle (Historic Ruins of American Castle) 
Recreational Barn (Boxing Gym for Theodore Roosevelt and Douglas 
Robinson, owner) 
Stone Cottage (Historic first home of Margaret Douglas) 
Gate House (Welcome Center) 
Hot House (Green Gardening Center) 
Rostropovich Amphitheatre (500,000 capacity) 
Roosevelt Fields (200,000 capacity) 
Garden in the Woods (Historic family cemetery of Presidents Monroe, 
Roosevelt & Roosevelt) 

 

Venue Capacity:   500,000 
 

2008 Visitor Total: 10,000  
 

Past Performers: Joe Magnarelli, John Piazza Quartet, Reggaelution, TruMystic, Dave Hillyard 
& the Rocksteady 7, The All-Saints Band, Marcel & Manifique 

 

2008 Total Events:  20  
 

Community Activities: Historical Weekend (Herkimer Historical Society), Women’s Wellness 
Conference, Jordanville Public Library Centennial Celebration (Fundraiser), 
Fall Foliage (Green Leadership Institute), AYSO Halloween Monster Bowl 
(Fundraiser), Reggae for Climate Protection (Alliance for Climate Protection) 

 

Business Operations: Chateau Safflyn, LLC (Venue & Event Management) 
 Safflyn Herkimer, LLC (Environmental Property Management) 
 Green Leadership Institute (Educational Programming, 501(c)3) 
 

On-line Presence: 2,438,111 Total Impressions 274,393 Unique Visitors 
www.greenleadershipinstitute.com 
www.gelstoncastleestate.com  
www.chateausafflyn.com  
www.safflyn.com   
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2009 PROGRAMS, EVENTS AND ACTIVITIES 
 
MAJOR PROGRAMS 
Spring Greening        May 16th, 2009 
Produced by the Herkimer Mens Garden Club, Green Leadership Institute, Safflyn Green Building 
Launching the season of events, Spring Greening is open to the general public. Ticket price is $8 in advance 
and $10 at the gate. Complete with workshops, live re-enactments, exhibitions of Green gardening and 
farming techniques, classes by professionals and outdoor entertainment.  
 
Hot Summer Night – Caribbean Night in Central New York  July 11th-12th, 2009 
Produced by Green Leadership Institute 
Reggae for Climate Protection returns in a two day event that promotes Caribbean culture, products and 
services in the Green industry. Ticket price is $50 for VIP Concert on Saturday 5pm—8pm and $30 ($5 
discount for Boilermaker runners) Sunday for public concert from 12pm—6pm. Featuring live performance 
by Omar Silk and Reggaelution, live DJs, drum circles, crafts, food and activities for the whole family to 
enjoy. 
 
2nd Annual Women’s Wellness Conference    July 18th, 2009 
Sponsored by Safflyn Corporation 
A women’s only retreat focused on restorative health and wellness. Ticket price is $25 from 9am-5pm. The 
day long event brings vendors and speakers together to help women understand their unique needs for health 
management and personal development. 
 
SHOWTIME – HollyDaze benefit for Toys for Tots    July 26th, 2009 
Produced by the Green Leadership Institute 
Benefitting Toys for Tots, SHOWTIME band will perform live at Chateau Safflyn on the West Lawn. Ticket 
Price is $10 from 12pm—6pm. 
 
“Drums Above the Mohawk” 18th Century Re-enactment  September 19th - 21st, 2009 
Produced by the NY Board of Regents British Brigade  
On the weekend of September 19th – 21st, large infantries of British Regulars, Calvary and Continental foot 
soldiers will arrive to Gelston Castle Estate for the biggest American History exhibition of the year. Complete 
with Colonial Fair, 18th Century Village and Sutler area, live music, shows and entertainment. Free to public. 
 
Fall Foliage & College Fest    Columbus Weekend Oct 10th-12th, 2009 
Produced by the Green Leadership Institute 
The fourth concert in the Battle of the Bands series. A weekend of Fall Foliage where leaf-peepers can engage 
with college students on workshops and seminars about Green Jobs, technology, Climate Change and other 
environmentally focused topics and listen to performances by artists who support climate protection. Ticket is 
$10 for general admission and $35 for Concert. Green Jobs Fair is free for college students. 
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MONTHLY EVENTS 
Produced by Green Leadership Institute 
 
Green Leadership Institute Seminars 
Ongoing seminars and workshops provided by staff of the Green Leadership Institute will focus 
on business, economic, health and lifestyle subjects. 
 
Artist Workshops 
Beginning in March, an ongoing monthly program will invite an artist or group to stay at 
Chateau Safflyn to retreat, study and tap into creativity on the Estate. The artist will be required 
to give 2 lectures and a final presentation of their work produced during their time on the Estate. 
 
Performance Series 
In its first year, Jazz at the Mansion brought contemporary musicians Joe Magnarelli, John 
Piazza, Marcel & Magnifique and the All Saints Band to perform on the Estate. This year we 
will revisit the program opening up a schedule including Blue Grass, Country and R&B artists. 
 
Summer Classes 
Produced by the Green Leadership Institute 
Camps include NOLS (National Outdoor Leadership School) training, Athletic Training and 
Education Programs. 
 
Summer classes will focus on education and fitness programs and include celebrity guest 
speakers that may include Brandy Chastain, Chris Armas, Michael Strahan and other 
professional athletes. 
 
OUR BRANDS 
 
GREEN LEADERSHIP INSTITUTE is a not-for-profit 501(C) (3) corporation.  It was acquired 
by Safflyn Corporation in 2008 in an agreement with the original founder to establish a more 
comprehensive commitment to environmental leadership and education.  
 
Gelston Castle Estate is the branded name for identified marketable attraction: 

Associated with Historic ruins of Gelston Castle still existing on the Estate 
Connected with list of previous owners of the property 
Recognized as the Private residence of World’s Greated Cellist, Mstislav Rostropovich 
The historical importance of 3 U.S. Presidents, James Monroe, Theodore Roosevelt, and 

Franklin D. Roosevelt recognizing the Estate as a personal retreat 
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SPONSORSHIP OPPORTUNITIES 
 
VENUE LEVEL (Cross-Collateral Campaign) - GREEN LEADER 
As a GREEN LEADER Sponsor you are recognized as an investment partner for the 2009-2010 
season. You will receive exclusive marketing and naming rights during the full Green 
Leadership Institute 2009 Calendar of Programs, Events and Activities  and your brand will be 
an integral part of all planned activities.   
Platinum 
Gold 
Silver 
 
PROGRAM LEVEL (Single Campaign) - GREEN PARTNER 
As a GREEN PARTNER Sponsor you are recognized as a Corporate Partner of the Green 
Leadership Institute 2009 Calendar of Programs, Events and Activities with the exclusive 
rights to a single product or service. 
Platinum 
Gold 
Silver 
 
EVENT & ACTIVITY LEVEL— GREEN PRODUCER 
As a GREEN PRODUCER Sponsor you are recognized as Executive Producer of the Green 
Leadership Institute 2009 Calendar of Programs, Events and Activities with recognition of 
producing one of the following Events or Activities.  
Classes 
Artist in Residence 
Performance Series 
Culinary Showcase 
Workshop 
 
ASSOCIATE LEVEL— GREEN PROMOTER 
As a GREEN PROMOTER Sponsor you are recognized as Green Leader and supporter of 
Green Leadership Institute 2009 Calendar of Programs, Events and Activities with the right to 
present remarks to attendees at all public functions 
 
Green Captain 
Green Media 
Green Advocate 
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Entitlements Title Presenting Major  Official Stage Program 
Title Sponsor �      

Presenting Sponsor  �     

Official Sponsor   �    

Official Product/Service    �   

Category Exclusive � � � � �  

Events Website � � � � � � 

Banners: Entry � � � � � � 

Banners: Exit � � � � � � 

Banners: Isle � � �    

Stage Banners:     �  

Banners at One Venue � � � �   

T-Shirts on Staff � �     

ID on Program Book � � � � � � 

ID on Schedule � � � � � � 

ID on Press Releases � � � � � � 

ID on Flyers � � �    

Coupon Distribution � � � �   

Platinum Options       

Local TV Sponsor Mentions �      

Local Radio Sponsor Mentions �   �   

ID on Outdoor Media �      

ID on Local News Print Media �      

Gold Options       

Email List � �  �   

Admission Tickets � �     

VIP Tickets � �  � �  

Silver Options       

Event Closed Circuit TV � � �    

Event Jumbotron � � �    

ID on Tickets � � �    

ID on VIP Tickets � � � � � � 

ID on Poster � � � � � � 

Gift Bag Insert � � � � � � 

ID on Merchandise � � � � � � 
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Advantages of Sponsorship 
 
The Green Leadership Institute provides a unique opportunity to tie existing marketing objectives and 
promotional strategies to a multi-dimensional campaign that will achieve the following objectives: 
 

High Value Exposure and Distinctive Positioning 
Reach highly defined and targeted prospects 
Credible association with Green Industry 
Brand with untapped or under-tapped markets that offer enormous growth potential 
Strong promotional and merchandising programs that result in increased sales and profits  
Maximize budget efficiencies and increase media spending a significantly  reduced cost 
Expand Marketing reach and market penetration within annual budget constraints 
Reach captive audiences through single campaign execution or cross-collateral branding 
Execute an exciting, positive, results oriented strategy that focuses on the future growth of markets and 

repeat customer sustainability 
 
PLANNED PUBLICITY 

Television spots on all major network channels in Utica, Syracuse, Albany, Rochester and NYC markets.  
Cable campaigns that include Time Warner, Cablevision, Comcast, HGTV, Green Planet, Discovery, BET, 

WB11 News, FOX 5, New York 12 News, New York One, CIN, Carib Vision, TVJ Jamaica, and CVM 
TV Jamaica. 

Radio spots on major stations in Utica, Syracuse, Albany, Rochester and NYC, Vermont, Connecticut, 
Massachussetts and Pennsylvania markets and Internet and college radio stations 

Print Media in major papers and circulars throughout New York State, Vermont, Massachussetts, 
Connecticut, Pennsylvania.  

Promotional Media publicity with performing artists and corporate sponsors  
Online marketing through Google, Yahoo and other major search engines. Links on I Love New York, 

Westchester Council for the Arts, Westchester Tourism, Local and Regional Chambers of Commerce, 
Green Councils and Associations, Renewable Energy Societies and Organizations, Non-profit 
associations, foundations and institutions 

Alumni Relations Organizations with Colleges throughout New England 
BOCES and NY State Public Schools 
Organized Athletic Clubs throughout NY including LIJSL, ENYSSA, AYSO and PAL 
Boy Scouts of America, Girl Scouts of America, NY Royal Rangers 
Professional organizations, unions and councils including Electrical Workers, Services Workers, 

Carpenters and Masons  
Weekly press releases and announcements 
Flyers and posters and outdoor advertising throughout major NY State markets 
Aggressive street marketing in major cities, NYC, Albany, Syracuse, Utica, Rochester. 
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OUR TEAM: 
 

Executive Board 
Sylvin Lyn      President, Safflyn Corporation 
Jason Safford      CEO, Safflyn Corporation 
Ed Safford      Chief Correspondent, Safflyn Corporation 
Herb M. Gardner     CEO, Supreme Industries 
Beatrice Pierce     Proprietor, Vespa Cibobuono 
 

Advisory Board 
Paul Riggio      Musical Director, Packer Collegiate Institute 
Gordon Tapper     Events Programmer, UN Special Events 
Rene Schialdo-Shevat     President, Herkimer Diamond Mines 
George Aney      Attorney, George Aney Law Office 
Todd Coolman     Music Director, Jazz Institute SUNY 
Paul Leseuer      Athletic Director, The Walden School 
Cyndy Andela      President, Andela Products 
Glenn Creech      Vice President, Exclusive Capital  
 

Management Team 
Ebony Alexander-Woods    Executive Director, GLI 
Jeff Tew      Property Manager, Gelston Castle Estate 
Michael Grenier     Commander, The British Brigade 
Errol Chen      Office Manager, Safflyn Corporation 
Chris Collis      Grounds Manager, Gelston Castle Estate 
Chris Consorte     Chief Marketing Officer, Integrated Direct 
Shane Badger      Head Grower, Chateau Safflyn 
Blase Sylvester     Back Office Administrator, Chateau Safflyn 
 

PR & Communications 
Leslie Pieters      Consultant, Leslie Pieters, LLC 
Kim Morrissey     MPG Films 
 

Production Advisors 
Barbara Centrella     Security Training, BADEN K-9 
L. Sean Folkes      Manager, Chateau Safflyn Records 
 

Camp Advisors 
Chris Lyn      Assistant Coach, Columbia University 
Jim Walther      Physical Education, NYC High School 
Peter Lyn      Director, Novartis 
Kate Lyn      Assistant Coach, Columbia University 
 

Catering Advisors 
Lucy Townsend     Proprietor, L.M. Townsend Catering 
Majorie Waul      Proprietor, Peachtree Private Catering  




